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'Day1

" Wednesday 8" September

Leadership -

Innovation_&®

0830 Registration and coffee
0850 Opening remarks form the chairperson
Prof Hans Westerbeek

Director
Institute of Sport, Exercise & Active Living (ISEAL)
Victoria University

(01210]0] International Keynote

Strategy and Leadership for Sustainable Growth in a Modern
Sport Business

e How are sport business models evolving?

e What has been the experience at NASCAR?
e |s there currently a paradigm shift within the business of sport?
e How should sports be seeking to rationalize and innovate?

e What are the future challenges and opportunities?

Eric Nyquist
Vice President - Strategic Development
NASCAR (USA)

0945 Keynote

V8 Supercars and how it’s become a dynamic player in the
Australian Sport Business today

Tony Cochrane
Chairman
V8 Supercars

1015 Gold Partner Address - Sports Betting

Brad Paatsch
General Manager Sport
Coffey Commercial Advisory

John Clark
Senior Consultant
Coffey Commercial Advisory

1045 Morning Tea and Coffee

1115 Team Talk - Roundtable

The role of the Head Coach in achieving success” What sets a
‘great’ coach and team apart from the ‘good’?

e Dissecting distinct approaches to management

e Assessing the ongoing evolution of coaching styles

e How are coaching methods being embraced by other
organisations.

e How can team Coaches and team Corporate representatives
work better together to achieve mutual success?

John Buchanan
Australian National Cricket Coach (1999 - 2007)

Leigh Nugent
Australian National Swimming Coach

John Fitzgerald
OAM
Australian National Tennis Coach

1200

e Focusing on innovation to further your sports profile and appeal

e Working well with state governments to host major events

e Creating a carbon neutral championship

e Making sure you have the right venue and commercial partners
for your international event

¢ How technology transforms sport consumption

* How does this relate to consumer engagement and participation
strategies

Phil Ayres
Chief Operating Officer
PGA Australia

Placing innovation at the heart of Golf

1230 Technology and Innovation; Transforming the

Business of Sport

e How technology is transforming sports and sports consumption

* How mobility is driving business value and organisational
transformation at Tennis Australia

e What is the business case for investment in technology?

e Choosing the right partners

Chris Yates
Chief Information Officer
Tennis Australia

1300 Lunch

1400

Adrian Anderson
General Manager - Football Operations
Australian Football League

AFL’s lllicit Drugs Policy — A Cutting Edge Approach

Growth £

1430 Managing and Nurturing the Growth of Football in

Australia

e Developing the Hyundai A League & Strengthening Football’s
relationship with Australia and Australians

® Developing strong commercial partnerships

e Creating a synergy with the media

e | ooking towards the World Cup Bid = how important is this to
grassroots and league football?

® Taking a national approach to grassroots development

Lyall Gorman
Head of the A-League
Football Federation of Australia

1500

¢ What have been the lessons from the downturn for future
growth strategies?

¢ Developing commercial assets within your business

¢ | ooking at the universal sports strategies that work and don’t
work

o What are the future challenges and opportunities?

Managing the Challenges of Growth

Mark Anderson
CEO
Hockey Australia

1530 Afternoon Tea




1600 Leading Change - Rejuvenation Restructuring and

Resurrecting

e Strengthening Sports relationships with its customers
e Communicating the challenge and the solution

e Working with your commercial partners

e Maximising value to sponsors, fans and attendees.

e Creating a synergy with the media

e Future challenges and opportunities for the ARU

Matt Carroll
Deputy Chief Executive Officer
Australian Rugby Union

1630 Cricket - adapting to meet the needs of a changing

market

Damien Brown
General Manager, Game Development
Cricket Australia

1700 Streamlining sport to deliver more to a changing

consumer climate

¢ | ooking at the changes Australian Basketball has undergone
e How has the management of the sport adapted?

¢ What have been the results?

e Are there likely to further changes in delivery?

e Future challenges and opportunities

Michael Haynes
Chief Operating Officer
Basketball Australia

1730 Drinks sponsor presentation
lan Anderson,

Chief Financial Officer,

Australian Football League

1740 - 1840 Networking drinks

\Day 2

¥ Thursday 9" September

Sponsorship _2e.

Opening remarks form the chairperson

Prof Hans Westerbeek

Director

Institute of Sport, Exercise & Active Living
(ISEAL) Victoria University

0920 Keynote

The View from the Boardroom: Creating Synergies with Sport

0910

e How does the Nike brand integrate with sport?

e How does Sport Sponsorship factor into overall business
strategy?

e Working to create a cultural fit for Nike in the landscape of
sport

e \What are the global developments for Nike in sport?

¢ Assessing the future challenges and opportunities

Brant Hirst
Sports Managing Director,
Nike Pacific e

1000 Keynote Roundtable

The Sponsor’s Insight — Future Directions in Sport Sponsorship

e Creating secure long term partnerships with the sport industry
e Factoring sponsorship into the marketing mix

e How organisations get maximum leverage from sponsorship

e What is the best way to approach a potential sponsor?

e Ensuring accountability and ROI

e How will sponsorship look in the future?

Jann Kohlman

Group Manager Sponsorship & Community Programs
Optus

Alex Bruinewoud

Asset and Sponsorship Manager
Coca-Cola Amatil

Daniel Preiss

Sponsorship Manager
Panasonic Australia

Chris Maxwell

National Sponsorship Manager
Foster’s Group

1045 Morning Tea/Coffee

1115 Financially & Environmentally Sustainable Synthetic

Surfaces

Dr Martin Schlegel
Managing Director Advanced Polymer Technology Australasia

Director of Sports Technology International

1145 The Broadcaster’s Insight: Delivering the Next
Generation for Sports Broadcasting

e Creating secure long term partnerships with the sport industry
e |s sport integral to broadcasting success?

* Developing and delivering value to commercial partners

e Assessing 3D sports Broadcasting

e What are the future challenges and opportunities?

lan Paterson

Sales Director - Network Sport

Nine Network Australia

Development 4

1215 Sport for All - Strengthening and Supporting the
Development of Women in Sport

Moya Dodd

Vice-President,

Asian Football Confederation
Board Member,

Football Federation Australia

1245 Lunch
1330 Business v Sport - What’s the difference?

e Customers v Fans

e Shareholder v Stakeholders

e Sales v Membership

e Investors v Sponsors

e Market Share v Hearts and Minds

¢ Public Relations v Community Relations
e Advertising v Media Management

e Quality Control v Quality Content

Graham Annesley
Chief Operating Officer
National Rugby League




1400 Developing Sport and Retaining its Integrity

¢ |dentifying the role of the Australian Sports Commission

e How organised sports will remain relevant to Australian
communities

e Embracing change - professionalism, commercial practices, and
new technologies

e Sport for all - broadening access

Greg Nance
Director of Sport Performance & Development
Australian Sports Commission

1430 The business of ‘social sport business’

* How the commercial market is taking over some of the traditional
roles of organised sport
e Delivering sport to achieve social advances

e Comparing organised sport with the commercial providers

Prof Hans Westerbeek,

Director,

Institute of Sport, Exercise & Active Living (ISEAL)
Victoria University

1500 Afternoon Tea

About Sport Business World 2010:

This summit provides a forum for sport industry leaders
to discuss how to meet the many and varied challenges
of today’s business climate, specifically across seven
core areas: Leadership; Innovation; Growth; Change;
Sponsorship; Media; Development and Culture.

In two information packed days delegates will tackle the
key management issues, share management insights,
network with key commercial stakeholders, nurture
commercial partnerships and get to grips with the evolving
business landscape for the sport industry

You can expect to meet delegates from right across the
sport industry spectrum, including executives from the
highest levels of representative sports organisations,
sports bodies, clubs, leagues, associations, Federal
and State Governments, key business decision-makers,
rights holders, administrators, sports marketers, and
sponsorship professionals.

Culture £

1530 Culture as a Competitive Advantage

e Linking surfing culture, brand and commercial opportunity

e Creating close partnerships with major surf-centric brands and
ensuring this reflects positively back on the sport?

e Managing shifting attitudes on surfing and surf culture

Andrew Stark
CEO
Surfing Australia

1600 Installing, Driving and Fulfilling a Commercial Culture
in Sport

¢ Profiling the change experienced and managed by Netball
Australia

e Working with key stakeholders from the ground up

® Focusing on the bigger picture

e How has Netball Australia’s business model and practice
adapted?

Marne Fechner
Chief Commercial Officer
Netball Australia

1630 Finding the right Cultural balance for gambling in
sport

¢ Working within regulation

* Reviewing new legislation

e Ensuring community responsibility

e Future challenges and opportunities

Andrew Harding
CEO
Australian Racing Board

1700 Close of Conference

The Facts

30 speakers addressing 9 hours of dedicated
+ your issues networking

2 5 interactive insightful 200 executive
sessions + attendees

Sponsorship Opportunities:

Sport Business World offers an unrivalled marketing solution

that works to your organisation’s needs by providing an

efficient and flexible way to communicate with your target

audience. If you have products, solutions or services that can

assist the sport industry this is the only event that will gather

and connect you with your customers and prospects from
across the nation.

Contact Jon Treherne on
(02) 8908 8516 or email
jon@acevents.com.au to get involved
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www.sportbusinessworld.com.au
Tel: +61 (0)2 8908 8555




Conference/ Charity Ball Registration Form - Fax back to: +61 2 8908 8556

Sport Business A e

Delegate 1: Title First Name Surname
Job Position Email
Delegate 2: Title First Name Surname
Job Position Email
Delegate 3: Title First Name Suname
Job Position Email
Delegate 4: Title First Name Suname
Job Position Email

Address Details:

Company name: Postal Address:

State: Post code:

Tel: Fax:

Registration fees - Please tick the following category of registration:

Package Early bird Registration Fee Standard Registration Fee
(before 30 July 2010) (After 30 July 2010)
3 Conference Only 81 & 9t September | $1,350 including GST $1,650 including GST
‘ (J Conference and Sports Charity Ball ‘ 8" & 9t September | $1,460 including GST $1,760 including GST
(3 Sports Charity Ball - individual ticket ‘ 8" September $ 150 including GST
3 Sport Charity Ball - table of 10 8" September $1,400 including GST
Team Discounts: ¢ Register 3 delegates & send a 4" for free
(avaliable for conference only) ¢ Register 10 delegates for the price of 7 - Please call (02) 8908 8555

Method of payment

[ Crossed cheque payable to Association and Communications Events Pty Ltd.
[ Visa [ MasterCard [J American Express [] Diners** [J Bankcard (3% surcharge for Diners)

Card holders name: Total Amount: $

carano: ] L) IO DO OO OO O expiry Date | [_J/[_1[]
Signature: Name of person to be invoiced:

[J Please invoice me (include contact details for invoice if not the above) Email

4 easy ways to register Organised by:

Web: Register online at www.sportbusinessworld.com.au ASSOC' AT'ON &

Fax: Complete this page and fax back to (02) 8908 8556 COMMUNICATIONS

Tel: Association and Communications Events (02) 8908 8555 inspiration e « connections
Post: Complete this page and post to PO Box 1645, North Sydney, NSW 2059

Venue: Conference Venue: Sports Charity Ball Official accommodation and travel partner:
Etihad Stadium, Crown Towers, Sam Rowe, Travel Manager, Corporate Traveller
Melbourne, Melbourne, Ph: +61 2 8121 2020

740 Bourke Street, Docklands 8 Whiteman Street Southbank Fax: +61 2 8121 2019
Sam.Rowe@corporatetraveller.com.au

Cancellation policy: In the Cancellation policy: In the event that you are unable to attend this summit a replacement delegate may be sent in your place at no extra

charge. Association and Communications Events does not provide refunds for cancellations made more than 7 days after your registration is received, therefore the

invoiced fee remains payable in full. Should you wish to cancel your registration within the 7 day cooling off period, we will refund your registration fee less an administrations
of $150 (GST inclusive) per delegate. Any cancelation must be made in writing and sent by email or fax. Association and Communications Events will make available

course documentation to any delegate who is unable to attend and who has paid in full. Unfortunately some speakers request their papers are not distributed.

Change of program content: Association and Communications Events will endeavor to ensure that this conference program is correct at the time of the summit. Unfortunately
we may need to alter the program prior to the event and reserve the right to do so without notice. We also reserve the right to cancel or postpone this conference

when full refunds will be issued. Association and Communications Events is not responsible for any loss or damage as a result of a substitution, alternation, postponement

or cancellation of an event.

Privacy Act notice: Sport Business World 2010 is promoted by a number of supporting organisations that may send you this brochure on our behalf. If you do not wish to receive
further mailings from Association and Communications Events, [] please tick the box below and return to us at PO Box 1645, North Sydney, NSW 2059 or
Fax back to +61 2 8908 8556. We will then remove your details from any of our mailing lists. [] Please do not mail me further brochures.





